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EXISTING PRODUCT ANALYSIS IMPROVEMENTS

LEAST POPULAR
INSPIRE BLACK TEALIGHT

( AESTHECTICS
This product looks big, bulky
and unattractive to my
consumer. My consumer
would prefer a lighter
coloured product as these
\_ Qark colours are harsh. )/

The cost of this product is in
the consumers price range
and shows 1o the buyer that
it isn't cheap which means it
is probably & well made
product.

\

f SAFETY
This product has many
sharp edges and the little
glass decorations could be
choked on by a chikd if they
fell off. To improve, all edges
\_shoult be smoother. J

( FUNCTION \
This product can hold four
tea light candles and could
be an appropriste centre
plece, if hosting a posh
ainner party,

-about 17cm tall instead of 29cm

This product ks neither
culturally patterned or
sultable for my consumer.
The consumer would prefer

samething more modem
e

and smalies )
(" omonmenr )
Glass Is better for the
environment than metal,
and this product has some
2lass in I These ghass Ity
could be melted down and

Qcatcd into something dstJ
SIZE

™~ )
This product Is 29¢m tall,
3%cm wide and 27cm deep.
These dimensions are too
big Tor what the consumes
wants. To improve, shrink it

A down )
(( marmas )
Metal is less expensive to
buy and use In mass
peoduction of products. |

think that metal Is 3 good
material for a candle holder

10 be made out of

CONSUMER OPINION
All of my example
consumers agreed
that the product had
too much going on
and that the colours
don't go together.
Most of them agreed
that the design wasn't
appeslingat allto
them and wished it
would be a bit less
posh.

The product is also
too sharp and big to
be suitable for my
consumer.
Some improvements
were suggested. It
should either have
less dangly bits or non
at all. It should have
one colour scheme,
maybe lighter colours.

They gave It 3.5 out of
10.




- 3

AESTHECTICS
This product looks very
delicate and feminine, and
since my consumer prefers
looks over function this
suits them very well

N ®
This product is a reasonable
Price, It is not 10 expensive
and not 5o cheap that you
might think it is made from
cheag and easily breakable

materials
\

( SAFETY
This product has sharp
edges bat it is meant to
hang on 3 wall so it"ll be out
of the reach of chldren, |
would make the edges
snoother.

( FUNCTION ™
This is just a candle holder
but it is atso very appealing
to look st and could be &
omament as well

EXISTING PRODUCT ANALYSIS: IMPROVEMENTS

MOST POPULAR
P CANDLEOLDER, | PRICE: £8.00
FROM:
‘ DESENHAMS
1 st l MADE
- FROM: Metal

My improvements

1
Flame
-Symboi of the festival Diwall

p——

0
\~(“((~ N "-"e. {

w7

N —

f

CONSUMER -
This product Isn't very
cultural and since my
consumer lkes going

abroad it should be more

cultural

\ _J
(" oomowmmr )
Metal 't very
environmentally friendly
and & would be more
eovironmentally friendty If it
was made out of metal or 3
recyclable plastic

i sz )
1 think that the size of the
product i perfect, not to
big and not to small It is 3

reasonable size for my

k consumer

( MATERIALS

Metal is less expensive to
buy and use In mass
production, so | think It is an

sppropriate material to use
when making & candle

A
N

hokder

CONSUMER OPINION
Most of my example
consumer think that

colour is pretty and
that the simple design

15 really nice.

They agreed that the
product is good If you
have children or are
around children
because it hangs on
the wall and has a
hatch door so they
can't touch the flame
when the candles lit.

However they did
also mention than the
sharp point at the
bottom would be
quite dangerous and
would need to be
smoother.

An overwheiming
vote gave this product
adoutof 10,
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EVALUATION PURPOSE

METHODS/ TECHNIQUES

CAD simulation models To evaluate design and its perceived use during the different stages of design
process.

Checklists To define operations of a product/system and identify users’ needs.

Interviewing users To identify users” needs

Mock-up evaluation To evaluate product usage with users participation

Motion studies To evaluate motion performances and identify critical conditions

Protocol analysis To evaluate a design, user’s expertise level and understand users” concept of
products.

Prototype evaluation To venty a design outcome under real conditions.

Task-analysis To define and evaluate operational procedures of a human/product/system.
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